CONNECT WITH US

0 (j)RRIes 00000000

i RNRyY WiSR HOME NEWS VIDEO GERRYDICK SUBSCRIBE ON-AIR CONTACT q

LISTEN NOW! s 3 L T

) < PRESENTED BY

WlT ¥ OrTE

TELEVISION PODCAST
CLICK HERE 10 DOWNLOAD

So Who Has Your Password?
EDISTRESSED
Wednesday, July 14th 2021, 11:12 AM EDT ‘3 | NV ESTM E NT

By Deborah Daily, Co-Owner, Buckaroo Marketing/Mew Media G Ro U p

Distressed investments
can build the advantage
you need.

IceMiller

SAL COUMSL

Indiznapols | Aftomey Adwrtising Materal

MOST POPULAR STORIES

¢ Judge Orders Indiana to Reinstate
Expanded Unemployment

* libada Dance Company Makes
Promotion

* |U Angel Network Invests in Esports
Startup

e —— * Purdue to Lead $§70M International

BlISINESS Aid Consortium

WITH SERRY BIEGLK

* Drivers on Strike at Munster Pepsi
Plant

¢ State Hits Record Surplus,
Taxpayers to Get Refund

You're so excited about your new website. After weeks of work, it's just about ready to launch and the developer needs the

credentials for your hosting service. That's when you remember Larry. PERSPECTIVES

Ah, Larry. When you launched the current version of your website four years ago, he was your technology Larry-of-all-trades,
overseeing the network and helping your staff solve software issues. Smart guy, but his toxic personality triggered one too
many problems. You still remember his hostility during your exit interview. So guess who has the password and whose name is

on the hosting company's records as your domain's owner?

Or maybe it was that new marketing-focused site you wanted to launch before the pandemic. You came up with a great URL

' i ish?
you were amazed was still available and had your marketing agency design a beautiful site that Covid-19 forced you to put on Is Your Financial Goal Only a Wish?

Are you a goal setter? If not, it's time to

the shelf. You're finally ready to launch it, and you've invested in a slew of marketing materials to support it. Just one problem. St derpclriscamiing: Wil deeydirwirk

You failed to buy the domain and someone else snatched it up. Fortunately, he's not using it and would be happy to sell it ... your life to look like in five years...or in
for a fi\,.re—ﬁgure amount. 25 years? A Harvard Business study
found a direct correlation between goal
setting and success. It's time to put pen

Today, your company has marketing technology options nobody could have envisioned a generation ago, and it's no surprise

to paper and...
businesses race to embrace these new ideas and platforms. But in their enthusiasm to adopt the latest and greatest, they all i

too often forget about the practical and the more mundane. Things like who really owns the rights to a piece of content. Who
established the password for the administrator's account and where it's stored. Whether the new channel is compatible with Events
other marketing channels or it will require double efforts.
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We're encountering an increasing number of those situations as we work with new clients. The bubbly administrative assistant 23 | | Coachin..
Thi

who happily managed the company's Facebook and Instagram presence until she and her husband moved to Georgia. She
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hadn't thought to share the passwords with anyone else and she just doesn't remember them anymore. Or that perfect 27
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photograph of Model XT42A that appeared on the last version of the company's website, created by a vendor that's no longer e
in business. Or the domain renewal that slipped someone's mind, allowing an opportunist to hold the company hostage. EEIER | 12:00 am Promote Your Event for 525
31
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As a result, we frequently find ourselves in the role of forensic investigators, digging through the back rooms of the internet to

find ownership documentation, login information, and digital assets that often turn out to be owned by someone other than
our client. Then we switch hats and become negotiators, trying to convince someone to release a domain for a fraction of

their demand or ask a competitor to unlock its hold on a key digital file.

It wouldn't happen if companies (and their vendors) paid closer attention to the finer points and annoying details such as

passwords. You need to treat these often-intangible marketing assets as though they were gold. If your company owned ten

Global ideas can

bars of gold bullion, you'd have them stored safely, know exactly where they were, and have determined exactly who could
grow at home.

access them. Your online assets may be even more valuable to your company and its continued viability, yet I'm willing to

wager at least some of the critical information about those assets is scrawled on a post-it note in someone's desk drawer. WALSHANGELS STDRY 2

If your company is using a marketing agency, you've entrusted that agency with your company's reputation and confidential
knowledge about your operations, pricing, and a host of other sensitive issues. If that agency isn't also helping you manage
and oversee the minute details of your digital assets and presence, they're inadvertently setting you up for future nightmares.
Allowing them to register as the owners of your domain may seem easier than making sure your name is on the
documentation, but what happens if your relationship with them sours in a year or two? Will taking the easy way out allow an

unscrupulous vendor to punish you somewhere down the road?

So do you know the password for your company's LinkedIn page? Can you name the technical contact on the registration for
your website's domain and are you aware of when it next renews? You've spent a fortune on those product photos and videos,
but are you completely confident they belong to you? Who in your company is empowered to start an account on a new social

media channel and how do you prevent them from using "12345678" as the password?

If you're not sure of the answers to all of those questions, I'd recommend finding out just as soon as you can and making sure

your marketing and technology partners are protecting your assets.

Deborah Daily is co-owner of Buckaroo Marketing | New Media, a Fishers-based advertising agency established in 1999. She

can be reached at didaily@gobuckarco.com.
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